ENAVEK 2014-2020

ENIXEIPHZIAKO NPOrPAMMA
ANTAIMQNIZTIKOTHTA- ENIXEIPHMATIKOTHTA« KAINOTOMIA

Epyaneiobnkn
AVTAYWVIOTIKOTNTAS

[NA MIKPEZ & MNMOAY MIKPEZ ENIXEIPHZEIZ

H enixeipnon MPAZINOX ®QTIOZ KAI ZIA OE nou edpevsl oTnv nepipepeia ATTIKAG evrtaxbnke otn dpdon
«EpyaAeiobnkn AvTaywvioTikOTNTac» npolnoAoyiopou 400 ekar. Eupw. H Opdon oToxeuel otn BeATiwon TNG
avTaywvioTIKOTNTAG TWV HIKPWV KAl MOAU HIKPWV EMIXEIPHOEWV, ENEVOUOVTAC OTOV NAPAYWYIKO EKOUYXPOVIOUO TOUC,
TNV UI0BETNON CUCTNUATWY TuNonoinong & nigTonoinong, kabwg kal o€ branding kar wneiakn npoBoAn.

O ouvoAIkO¢ npoUnoAoyiopog Tng enevduong sival 200.000,00 € ek Twv onoiwv n dnuooia dandvn avepXETAl O€
100.000,00 € kar ouyxpnuaTtodoTeital and Tnv EAAGda kai To Eupwnaikd Tapeio MNepipepeiaknc Avantuéng Tng
Eupwnaikng 'Evwong.

To enIXEIPNHATIKO OXEDIO NOU EYKPIONKE Npog XpnHarodoTnon kai uAonoisgital, nepiAapBavel enevoUoEIg
OTIG NAPAKAT® KATNYOPIEG:

v'MnxavnuaTta - EEonAiouog

v MoTonoinon MpoiovTwy — Ynnpeoiwv — AladikaoiwV

v'MeTagopika Peoa

v'MigBoAoyIkO KOOTOC epyalopevwVy (VEO MPOCwWNIKO)

MEow TG CUHHETOXNAG OTH ApAon, N ENIXEipnoNn NETUXE:

v BeATiwWON TNG avTaywvIoTIKOTNTAG TNG

v au&non TngG kepdoPopiag Tng

v’ gvioxuon TnG eEmaTpEPEIag

v/ ENEKTAON TNG Ayopdc YE TN NPOOHBNKN VEWV NPOIOVTWV & UNNPECIOV
v eEao@aAion uwnAoTEPNG NOIOTNTAG NPOIoVTA & UNNPETIES

v au&non TnG napaywyikoTnTac & BeATimon AsiToupyikwv d1adikaciwv
v’ gvioxuon TNG ENIXEIPNMATIKOTNTAG

v dnuioupyia / diaTripnon noloTIKWV BEcEWV £pyaaciac

Me Tn oupBoAn Tou EMAVEK evioxUBnke n enixeipnon ano@EpovTag oQpeAn oTNV avTaywvioTIKOTNTA TNG Xwpag Kadwg

Kal oTNV TOMIKN OIKOVOWid.
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Eupwnaikn 'Evwon
Eupwnaiké Tapelo
Mepipepelakng Avantuéng

Me th ouyxpnpatodotnon tns EAAddas kail tns Eupwnaikns ‘Evwons
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